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Key takeaway Q4

1.  Continued strong growth in Air Cleaners.
Germany at the forefront of continued
growth +120%

2.  Strong sales growth in Cleanrooms driven by
Sweden +72%

3. Increased sales +12% SEK 118.1 m (106.4),fx
adj. SEK 119.6 m (113.1)

4.  Supply chain and investment in product
category growth affected the margin 15.2%
(19.3), strong cash flow SEKm 22.1 (19.7)

5. Investments in marketing, sales resources,
and innovation for continued growth, timing
affected order intake  111%, SEK 72.9 m (82.1)
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QleanAir Is at the forefront of air cleaning
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A 5.39 (4.89) billion m 2 clean air/month

>3,000 customers  globally

>11,000 units installed base

36 months typical contract length
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>75% contracts extended or renewed
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The freedom of clean air is the promise
that we deliver on to our customers.

Sustainable products

Our offering 1 Circular rental business
model

A Long -termrent al and service
agreement

A High quality products
A Performance guarantee

A Innovative products , design &
solutions

Our impact
A Healthy indoor environment
A Safe handling of tobacco waste

A Protects people, products and
processes
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Responsible value chain

A In total we have ten strategic
suppliers.

A Long term relationships with our
partners, clear CSR requirements.

A Local presence with manufacturing
and service
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Attractive employer

A Work environment & working
conditions

A Diversity
A Skills development

8 DECENT WORK AND
ECONOMIC GROWTH
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With a significant impact on
health, performance, and quality,
there are few things as important
as clean air.



Strong sales performance
supply chain challenges
18.5%

Quarterly order intake and sales
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EBIT in the quarter impacted by

strong

year on year EBIT margin of

Quarterly sales and EBIT -margin
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Comparative figures 2020 have been recalculated for comparability.



Air cleaners continued the growth journey

I new product

categories represented 43 % (24) of total sales in Q4

Sales mix Q4 2021

‘1%
'18%

Sales growth Q4 2021
SEKm

60

57%

+43%
= Air cleaners

= Cleanrooms

96%
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Sales growth 2021 1 Performance in line with our strategic plan

SEKm

+49%

2017 2018 2019 2020 2021

M Air cleaners = Cleanrooms



Strong sales performance in EMEA, good order intake in
APAC

Order intake Sales
Split by region Sales split by region
Q4 2021 Q4 2020 Q4 2021 Q4 2020

m EMEA = APAC Americas m EMEA = APAC Americas m EMEA = APAC Americas m EMEA = APAC Americas
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Air Cleaners

(Facility Solutions )
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We also understand the sense

of security that comes when an
individual knows they are
breathing clean air.
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Production Warehousing/logistics Food
A Continued high activity A Continued strong business in A New business opportunities in SE
this segment in SE. and DK

February 2022 Investor Presentation Q4 2021 13



h B f ¢ DZfGegnganpztaking the lead in Sales growth

Health Care Offices Schools & Public sector
A Continued delivery to health care A Order from DB Cargo AB, a
systems in SE. Deutsche Bahn AG company
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Strong sales growth

Segments & sectors
Industry/ automotive
Food

Logistics

Offices

Healthcare

Schools

o T o T o To

Markets

A Cross -selling in current markets

i.e. Germany and Japan

A Extended coverage into new
segments in existing markets

A Continued geographic

expansion

New products are performing well .
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driven by Germany

Quarterly sales, Air cleaners

Q4
+120%
SEK'm
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LTM sales, Air cleaners

CAGR

32%
SEK'm
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Cleanrooms

(Room Solutions)
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CLEANROOMS

Strong Q4 driven by the Nordic Region EMEA

Strong performance in Q4
Driven by the Nordic order book

and high activity in installations
A However ,longer decision processes Quarterly sales, Cleanrooms Sales year-on-year, Cleanrooms
than anticipated inthe US
A Focus on accelerating activities in Q4 CAGR
the US +12% ek 17%
A Great growth opportunities in both SEKm 56 54 56
US and EMEA o3
21 46
Segments & sectors
A Pharmacies ,Healthcare, medtech.
30
Markets 13 13
A Us 12
A Nordics 10 11
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CABIN SOLUTIONS @
Strong cash generation & solid sales in APAC and EMEA

Markets : : : :

A Renewal opportunities in both JP Quarterly sales, Cabin Solutions LTM sales, Cabin Solutions
and EU SEKm

A Stable sales in Europe SEKM e

A Continued growth opportunities in 113! '

APAC
A Healt h Promotion Act in force
in Japan since April 2020
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Increased installed base drives
growth in volumes of cleaned air
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Number of Avicii arenas cleaned per hour
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