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The premium provider of solutions for clean indoor air

• >3,000 customers globally

• >10,000 units installed base

• 36 months typical contract length

• >75% contracts extended or renewed

• 4.89 billion m3 clean air/month

• Ticker QAIR Nasdaq First North Premier Growth Market
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Highlights Q3 | Solid growth in Facility Solutions and strong 
profitability

• Total order intake up 29% to SEK 89.9 m (69.8), 
mainly driven by EMEA and APAC.

• Total sales increased 5% to SEK 109.7 m (104.9) and 
currency adjusted sales amounted to SEK 113.1 m (113.5).

• Sales for Facility solutions increased with 104% to SEK 
20.7 m (10.2), representing 19 (10) % of total sales.

• The installed base increased 17% to 10 980 (9 406) and 
our delivery of clean air increased with 30%.

• The EBIT-result was SEK 24.8 m (17.8) with a solid EBIT-
margin of 22.6 (17.0)%. Cash flow from operations 
amounted to SEK 21.6 m (22.4).

• Turbulent quarter with component shortages and 
increased material prices, projected to continue into
2022. 
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Stable order intake and sales – strong EBIT-margin
performance

Quarterly order intake and sales Quarterly sales and EBIT-margin 
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The definition of order intake has been revised from 01/01/2021. All customer contracts are now included in order intake.
Comparative figures 2020 have been recalculated for comparability.
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Strong performance in EMEA, good development in APAC 
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Stable order intake and steady sales development 
quarter on quarter in both EMEA & APAC 

Quarterly order intake by geography Quarterly sales by geography

The definition of Order intake has been revised from 01/01/2021. All customer contracts are now included in order intake.
Comparative figures 2020 have been recalculated for comparability.
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Facility Solutions
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Facility Solutions continued to grow within the core 
segments 

Production Warehousing/logistics
• Continued business with 

PostNord in Nordics 

Food 
• New business 

opportunities in Denmark 

9.
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and continued to develop new customer segments

Healthcare
• Order from school in a 

hospital system in 
Germany

Offices
• Japan – cross-selling and 

new customers
• DE cross-selling and new 

customers, eg Rügenwalder
Mühle, a prominent 
producer of charcuteries.

Schools
• Continued orders from 

schools in DE
• Frame agreement with

school system in Austria

10.



Investor presentation Q3 2021November 2021

Strong sales growth driven by increased sales from 
European customer base and cross-selling in Japan

Segments & sectors
• Industry/automotive
• Food
• Logistics
• Offices
• Healthcare
• Schools

Markets
• Cross-selling in current markets 

i.e. Germany and Japan
• Extended coverage into new 

segments in existing markets 
• Continued geographic

expansion 

New product launches in 2020 
performing well. 

Quarterly sales, Facility Solutions
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Cabin Solutions
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Mature market in Europe & continued growth 
opportunities in APAC for Cabin Solutions

Markets
• Strong renewals in both JP and EU 
• Stable performance in Europe
• Continued growth opportunities in 

APAC
• Health Promotion Act in force

in Japan since April 2020 
• Lock-down Japan Jul/Aug, 

improved situation from Sept

Segments & sectors
• Offices
• Industry/manufacturing
• Institutions
• Public spaces

Quarterly sales, Cabin Solutions LTM sales, Cabin Solutions
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Room Solutions
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Room Solutions – High activity level in the Nordic Region

Modest performance in the 
quarter
• Delay in one larger US cleanroom

order, of 1 MUSD with an existing
customer. Pending negotiations to 
pursue other cleanroom needs for 
that same customer instead. 
Negative impact on revenue
generation in Q3. 

• Focus on turning strong US pipeline 
into orders 

• Strong pipeline and orderbook in 
the Nordic Region. High activity
level in installations.  

Segments & sectors
• Pharmacies, Healthcare, medtech.

Markets
• US
• Nordics

Quarterly sales, Room Solutions LTM sales, Room Solutions
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Increased installed base drives 
growth in volumes of cleaned air
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Henrik Resmark, CFO

Financial 
update

17.



Investor presentation Q3 2021November 2021

Q3 increased order intake
• New product launches in Facility Solutions drives the growth in EMEA
• Continued growth opportunities in APAC
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Q3 Profit and loss comments
• Stable development of sales driven by the installed base
• Strong profitability in the quarter
• Strong cash-flow generation
• Increased units in own balance – revenue recognition month by month

Cash flow from operations, SEK m

Sales by revenue stream Q3 2021 vs 
Q3 2020, SEK m

Quarterly sales and adjusted EBIT-margin
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Growth in installed base generates stable recurring 
revenue
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Cash generating business model

• Stable performance from cash generating 
business model cash-flow MSEK 21.6 (22.4)

• Net debt decreased to MSEK 166,6 (207,2)
• Net debt/Equity Ratio 0,9(1,5)
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Mid-term financial goals and dividend policy

Organic sales growth
• ~10%

Profitability
• 15-20% EBIT-margin

Dividend
• 30-50% payout ratio
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Key activities – focused on top-line growth

• Continue to grow Facility Solutions; 
• Leverage new product launches and scalable

customers
• Cross sell to our large installed customer base 

> 3 000 customers globally
• Develop our new customer segments and 

geographies
• Increase our direct sales force and partnerships to 

increase our reach in all regions
• Sales focus on the Room Solution side
• Grow our Cabin Solutions portfolio in Japan 
• Continued investments in innovation and brand 

building.
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In summary QleanAir as an investment opportunity

• Unique service offering based on holistic approach to clean air as a service with 
full-service rental contracts

• Proprietary air cleaning technology and back-office solutions providing 
substantial barriers to entry

• Long contracts with high degree of extensions across a diversified blue-chip 
customer base generating strong and predictable revenues

• Asset light business model with limited capex needs providing strong free cash 
conversion and equity returns

25.
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Thank you!
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Largest shareholders
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Senior management

Christina Lindstedt
CEO

Born 1968 
Position CEO since 2020

Other assignments
Deputy board member of Smoke Free
Systems Finance AB, board member
Scanfil Oy. Advisor through own
company. Partner at Stockholm 
Affärsänglar. Previously Christina was
board member Handicare, Swedish 
Lorry Parts and Minalyze. She has also
held various leadership positions at 
Electrolux and Sony mobile during 20 
years. 

Holdings in QleanAir: 60,000 shares
and 47,989 subscription options.

Henrik Resmark
CFO

Born 1969
Position CFO since 2013

Other assignments
Deputy board member of Rökfria AB. 
Henrik was previously CFO at 
NeuroNova AB/Newron AB, CFO 
AirPlus TV, project manager Aros 
Securities/Nordea Securities 
Corporate Finance and controller at 
Midway Holding AB.

Holdings in QleanAir: 30,000 shares
and 16,717 subscription options.
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Board of Directors

Towe Ressman
Board member

Born: 1966
Position: Board member since 2021

Other assignments
Towe is today VP Global Design at 
Husqvarna Group AB where she 
started her career in 2006. Has 
previously held positions as core 
team member of the Virtual 
Innovation Lab and the Digital 
Solutions Planning and Connectivity 
Hub at Husqvarna Group. 

Johan Ryrberg
Board member

Born 1959
Position Board member since 2021

Other assignments
Johan is currently interim CFO with 
ROL Global. Johan has previously 
held positions as CFO for  Camfil
Group and Ovako, as well as interim 
CFO for Perstorp Group and 
Cabonline Group.

Mats Hjerpe
Board member

Born 1974 
Position Board member since 2012

Other assignments 
Chairman of Smoke Free Systems 
Finance AB. Board member of Caybon
International AB, Caybon Holding AB, 
Caybon LP AB, 4C Group AB, Hedskog
Equity AB, Priveq Holding V AB, 
Aquilonis AB, Aquilonis Invest AB and 
deputy board member of Priveq
Advisory AB, Priveq Investment V (B) 
AB and Priveq Investment V (A) AB.

Bengt Engström
Chairman

Born 1953 
Position Chairman since 2020

Other assignments
Chairman of Nordic Flanges AB, 
BEngström/BEngström Förvaltning 
AB, IFG Duroc. Board member of
Bure Equity AB, Scanfil Oy, Real 
Holding AB, Scandinova Systems 
AB, Scandinavian Chemotech AB 
and KTH Executive School AB.

Johan Westman
Board member

Born 1959
Position Board member since 2020

Other assignments
Johan is currently CEO of Metenova
AB and board member of Callidus 
AB. He was previously board 
member and CEO of Biolin
Scientific AB and chairman of 
Metenova AB.


	Bildnummer 1
	Investor Presentation�Q3 2021�
	Premium CleanTech solutions for indoor air cleaning
	The premium provider of solutions for clean indoor air
	Highlights Q3 | Solid growth in Facility Solutions and strong profitability 
	Stable order intake and sales – strong EBIT-margin performance
	Strong performance in EMEA, good development in APAC 
	Stable order intake and steady sales development �quarter on quarter in both EMEA & APAC 
	Facility Solutions
	Facility Solutions continued to grow within the core segments 
	and continued to develop new customer segments
	Strong sales growth driven by increased sales from European customer base and cross-selling in Japan
	Cabin Solutions
	Mature market in Europe & continued growth �opportunities in APAC for Cabin Solutions
	Room Solutions
	Room Solutions – High activity level in the Nordic Region
	Increased installed base drives �growth in volumes of cleaned air
	Financial update
	Q3 increased order intake
	Q3 Profit and loss comments
	Growth in installed base generates stable recurring revenue
	Cash generating business model
	Mid-term financial goals and dividend policy
	Key activities – focused on top-line growth�
	Bildnummer 25
	In summary QleanAir as an investment opportunity
	Thank you!
	Largest shareholders
	Senior management
	Board of Directors

